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Abstract

The study titled “The Study of the Mobilization Approaches to Develop Media and
Digital Literacy for Children and Youngsters in Foreign Countries, and the Approaches for
Thailand” has two objectives as follows: 1) To study mobilization approaches to develop media
and digital literacy for children and youngsters in foreign countries, and 2) To study mobilization
approaches to develop media and digital literacy for children and youngsters in Thailand. This
study is a qualitative research, employing document research method to study mobilization
approaches to develop media and digital literacy of six projects in six foreign countries: 1)
United States: The News Literacy Project (NLP) 2) Canada: The Ontario Media Literacy
Curriculum 3) The European Union: European Association for Viewers Interests (EAVI) 4) India:
The Peace Gong Media Literacy Programme 5) Australia: SeeMe Media Literacy Project 6) Japan:
Digital Storytelling (DST) for Media Literacy

The study found five key findings that can be applied as mobilization approaches to
develop media and digital literacy for children and youngsters in Thailand: 1) Having support
from all of the relevant stakeholders. 2). Designing content with clear direction that correspond
with key problems of the country. 3). Producing knowledge and research studies in the field of
media literacy or having support from knowledgeable organizations. 4). Transferring of
knowledge that leads to action of creating media content with experts as mentors. 5). Having
continuous, modern, and various media content and activities. From this finding, the researcher
hence developed the 3E4l Model. The main elements of mobilization of media and digital
literacy are called 3E’s: Education - Transferring knowledge to kids and youngsters; Experience -
turning the knowledge into tangible works; and Expert — Having experts as mentors. These 3E’s
are supported by the 4l: Interconnectedness — The ability to connect the project to other
stakeholders; Information — the creation of data and knowledge, or having support organizations
needed for the mobilization; Integration — the integration of the mobilization issues to the key
problems of the nation; and In Trend - the use of digital media and modern activities

comprehensively and continuously.

Keywords: Media Literacy, Digital Literacy, Mobilization, Kids and Youngsters
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2.1 WUIARLTRIURIANUTYIWILES (Media Literacy)

'
I v A aa o

2.2 ANU3WIVILERFIVA (Digital Literacy)

2.3 ANV

2.1 WWIARLIBIVRIANSIINYIUGD (Media Literacy)
AMUNUIBVBIAMUI WIS
Y 1w A avy vo YY) a .

ANUNIIEYRIANUSIIIuFeliTun1seeNSuAuLINTIgn 119INN15USEYN Aspen Media
Literacy Leadership Institute Ine#iusyyulaasuamdourasanuiiinriudeliogainey uitdaaudni
“Media literacy is the ability to access, analyze, evaluate, and create media in a variety of
forms.” (ANFMTLGe AoAuau1Talun1sinds Iias1es Usedly uasndndalalunainvaig
3ULUY) (Thoman & Jolls, 2005, p. 21)

R a I Ay Yo a o 1« Yy 1 o oA vy a o a a

fndvinsBnuaneviiuilariennvesddn “anuguinviude” Livanvans InednAdenud
Wrauls AoAe1uved 3A WNLHTA 8ANUTESIUANIANNITIININTUARVOIUTENALALIAT
dl 1 1
ANanvin

“Media Literacy is an informed, critical understanding of the mass media.

It involves an examination of the techniques, technologies and institutions that

are involved in media production, the ability to critically analyze media

messages and a recognition of the role that audiences play in making meaning

from those messages."

(“Aanuimiviude AeautladeudavusgraTeumuluIITUY I T
P aa ° aag v I3 A a 19
sianIsnsRaeuIviuuIsnisinaue waluladnld wazesdnsineidelu

ASLUIUNISHNANED LR8EAIU1ITATIZNRALINTALLDMIUD9ED WAz lafauNuINYea

AsuanslunisasieanuvingaInilenivantiu”) (Shepperd, 1993)
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1. UsemnAansgelsnn: The News Literacy Project (NLP)
2. UsemAkAUIAI: The Ontario Media Literacy Curriculum
3. mmwsﬂi‘dz European Association for Viewers Interests (EAVI)
4. Usewnedulhy: The Peace Gong Media Literacy Programme

5. Useinroeainsias: SeeMe Media Literacy Project

6. Uﬁsmmﬁﬁ‘u: Digital Storytelling (DST) for Media Literacy
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1. UsemAansgelsnn: The News Literacy Project (NLP)
http://www.thenewsliteracyproject.org/

2. UsemAkAUIAI: The Ontario Media Literacy Curriculum
www.edu.gov.on.ca/eng/curriculum/elementary/language18currb.pdf

3. aunnglsy: European Association for Viewers Interests (EAVI)
https://eavi.eu/

4. Usenedulhy: The Peace Gong Media Literacy Programme
http://thepeacegong.org

5. Useinroeainsias: SeeMe Media Literacy Project
http://seeme.org.au/

6. Uﬁsmmﬁﬁ‘u: Digital Storytelling (DST) for Media Literacy

http://mediaconte.net
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Nangnsvas The News Literacy Project
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Mﬁngmﬁmﬁ'auaau‘laﬁ (Checkology™ Virtual Classroom)
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checkology-

How to know what to believe.

NANgATUBNLIATEY (After-School Program)
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checkology fp—

Can your students tell the difference
between fact and fiction?

NLP’s checkology® virtual classroom can help.

Sign up today andwg€t Premium access'to the checkology® platform at no charge for use throughout the 2017-18 school year.

Get Started
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4.2 YsewneAu1a: The Ontario Media Literacy Curriculum
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GRADE 1 | MEDIA LITERACY

OVERALL EXPECTATIONS

By the end of Grade 1, students will:

1. demonstrate an understanding of a variety of media texts;

2. identify some media forms and explain how the conventions and techniques associated
with them are used to create meaning;

3. create a variety of media texts for different purposes and audiences, using appropriate
forms, conventions, and techniques;

4, reflect on and identify their strengths as media interpreters and creators, areas for
improvement, and the strategies they found most helpful in understanding and
creating media texts.
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ACHIEVEMENT CHART — LANGUAGE, GRADES 1-8

Categories

Level 1

Level 2

Level 3

Level 4

Knowledge and Understanding - Subject-specific content acquired in each grade (knowledge), and

the comprehension of its meaning and significance (understanding)

(e.g., concepts; ideas; opinions;
relationships among facts,
ideas, concepts, themes)

limited under-
standing of
content

some under-
standing of
content

considerable
understanding
of content

The student:
Knowledge of content demonstrates demonstrates demonstrates demonstrates
(e.g., forms of text; strategies | limited know!l- some knowledge @ considerable thorough knowl-
associated with reading, edge of content of content knowledge of edge of content
writing, speaking, ahd content
listening; elerents of style;
terminology; conventions)
Understanding of content | demonstrates demonstrates demonstrates demonstrates

thorough under-
standing of
content

Thinking - The use of criti

cal and creative thinking skills and/or processes

Use of planning skills
(e.g.. generaling ideas,
gathering information,
focusing research,
organizing information)

Use of processing skills
(e.q.. making inferences,
interpreting, analysing,

The student:

uses planning
skills with limited
effectiveness

uses processing
skills with limited
effectiveness

uses planning
skills with some
effectiveness

uses processing
skills with some
effectiveness

uses planning
skills with
considerable
effectiveness

uses processing
skills with
considerable

uses planning
skills with a
high degree of
effectiveness

uses processing
skills with a
high degree of
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detecting bias, synthesizing,
evaluating, forming
conclusions)

effectiveness effectiveness
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BEYOND ‘FAKE NEWS’

10 TYPES OF MISLEADING NEWS

propaganda adopted by governments, corporations partisan ideological and includes interpretation of
and non-profits to manage attitudes, facts but may claim to be impartial

(@) values and knowledge privileges facts that conform to the
appeals to emotions narrative whilst forgoing others
can be beneficial or harmful emotional and passionate IMPACT
language

clickbait eye catching, sensational headlines conspiracy tries to explain simply complex realities
designed to distract theory as response to fear or uncertainty D neutral
often misleading and content may not not falsifiable and evidence that refutes
reflect headline the conspiracy is regarded as further

proof of the conspiracy

rejects experts and authority

drives ad revenue

sponsored advertising made to look like editorial pseudoscience purveyors of greenwashing, miracle cures,

content potential conflict of interest for genuine anti-vaccination and climate change
news organisations denial
consumers might not identify content misrepresents real scientific studies with

as advertising if it is not clearly
labeled

exaggerated or false claims
often contradicts experts MOTIVATION
satire and social commentary or humour misinformation l'ndudes a mix of factual, false or partly- e
hoax varies widely in quality and intended alse content
meaning may not be apparent intention can be to inform but author
can embarrass people who IUOAW may not be aware the content is false politics/power
confuse the content as true YAW false attributions, doctored
content and misleading headlines humour/fun

established news organisations \ entirely fabricated content spread

assion
sometimes make mistakes intentionally to disinform B

mistakes can hurt the brand, offend or guerrilla marketing tactics; bots,

result in litigation comments and counterfeit branding (mis)inform

reputable orgs publish apologies motivated by ad revenue,
political influence or both

=}
misleading onten epresent what the headline e aVl
and cz es
X X ” . MEDIA LITERACY
> ‘ s that pose as a [l doctored ontent, such , graphs, for CITIZENSHIP
well-known brand or person content and video have been modified or doctored ;
www.eavi.eu

N.B. The impact and motivation assignments are not definitive and should just be used as a guide for discussion

authentic images, video or quot are

false
attribution

attributed to the wrong events or person

counterfeit

1A59M5AMEUASNSAUYA A Journey to Media Literacy
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Nefiuseewin@dsia (digital footprints) N335z auarunesanudududinazdosiunisgninaiuy

(privacy and tracking)
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A Journey to Media Literacy I: ' A Journey to Media Literacy 2:
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New Text Adopted

New (8a)

In order to enable citizens to access information, to exercise informed choices, evaluate media contexts,

use, critically assess and create media content responsibly, they need advanced media literacy skills.

This would allow them to understand the nature of content and services taking advantage of the full range of
opportunities offered by communications technologies, so that they can use media effectively and safely.

Media literacy should not be limited to learning about tools and technologies, but should aim to equip individuals
with the critical thinking skills required to exercise judgement, analyse complex realities, recognise the difference
between opinions and facts, and resist all forms of hate speech.

The development of media literacy for all citizens, irrespective of age, should be promoted.

New art. 33

By [date - no later than four years after adoption] at the latest, and every three years thereafter, the Commission shall

submit to the European Parliament, to the Council and to the European Economic and Social Committee a report on the application
of this Directive and, if necessary, make further proposals to adapt it to the developments in the field of audiovisual media services,
in particular in the light of recent technological developments, the competitiveness of the sector as well as a report on practices,
policies and accompanying measures supported by Member States in the field of media literacy.
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Making c}nﬂdrgn nation bm;dtrs
A debate on how children can contribute to democratic governance, and make the
political process take up issues of concerns to children

Kavya Mukhija  of Class XI, Tagore
International School, New Delhi, talked to
some children and teachers to find out what
they have to say on this...

‘e often say “Children are the
qumre nation builders.” To become

good nation builders, the children
have to be given the right education - and
that includes education on democratic
participation by the young. That's how
children can contribute to strengthen the
democratic processes. To understand this
process,
Every citizen of the country has equal rights,
and so do children, says Mahima Trehan, of
Class 11 dying in Tagore International
School, East of Kailash - New Delhi. “The
participation of young children in democracy,
if provided, can be taken as mile stone. We
know that children are the future of mankind,
sour participation in the democratic process
can be beneficial,” she acknowledged.

Mahima has charted some pointers -so

that children become “storehouses of

positive energy so they can be a part to any

awareness programme, and it will take the

campaign to a great height”

= Children observe things very minutely,
so they should be able to freely raise
questions on the ongoing processes.

* Children are not biased, so they give or
share without asking anything in return.

* They are good patriots,;so they desire

Learning basics of grassroots democracy in
Shantiniketan, West Bengal

| to work for the country
wholeheartedly.

*Child participation can
bring unity and equality in
democracy.

*They are goal oriented, so
they will bring seriousness
to any movement.

= | Don’tlower the voting age

But Mahima's classmate,
Manya Malkotia has a
different perception. She
feels that Involvement in
the democratic processes ==
before attaining a certain age
and substantial knowledge
- will hinder in the
decision-making altogether,
particularly the electoral process.

)

Pointing out that India’s Census clearly
shows that the proportion of young adults
in India is more than that of adults - and
this will continue, she asks: “Should we
change the voting age by two years = which
is 18 years now?”

“Usually, children with less knowledge
about the current governing scenario will
tend to have no particular stand on the
political parties. If we give them the right
to vote, they will certainly not use it to the
fullest. Their vote, or decision, would be
guided by an influential adult. So, actually
we are giving that adult the power of two
votes,” Manya points out.

Her argument is: “By lowering the
voting age to 16, we are clearly giving
the adults power of two votes -- which is
against the constitutional ethics, isnt it?”
Itis better to follow the "already given path”
when it comes to crucial decisions like
democratic processes, feels Manya.

Dealing with problems

Vaishali Bidhuri takes the debate further by
countering Manya and supporting classmate
Mahima, saying: "Youth participation leads
to better decisions and outcomes.”

Many of the profound difficulties
faced by young people around
the globe illiteracy, poverty,
HIV/AIDS, sub abuse, discriminati

and forced engagement in armed conflict—
are subjects of widespread concern at
the national and international levels, says
Vaishali.

Her argument is that, globally, young people
now have to deal with:

» increased unemployment and
insecurity at work,

» greater family instability, and

» reductions  in social welfare
programmes.

“Thus, it is important for young adults to
take part in the crucial process of decision-
making,” says Vaishali.

Danger signal

Agreeing that “only the young have the ability
to make a change that can revolutionize
the nation,” classmate Saif Nizam puts up
a red flag on the “quality of education on
democratic participation that the young and
teenagers are getting in today’s world” This,
he strongly feels, “is actually discouraging us
from contributing to the democratic processes
in the country””

By nature children are patriotic, says Saif,
“and do not want to leave the country
helpless and unsupported, which is not
good for a country like India at all” So what
is the way forward?" By making the laws on
Children’s Rights more efficient”

“The young are the ‘Element X’ of Indian
politics,” points out Saif. So, it is important
to involve the children who “have a mindset
which is equal to everyone and is unbiased
towards others”

“If we apply this ability of the children to
the Indian politics, we can surely achieve
a better political condition in the country,”
feels Saif.

Biases, Action Points & Inclusiveness

The debate progresses from students to
teachers.

“On politics,” says Richa Bhardwaj, who
teaches English in Tagore International
School, East of Kailash, New Delhi, “most of
the opinions our youth and children form
are re-enforced by media -- or are based on
biased viewpoints of people around them.”

48

N5ALEUIY

lasannsdesdutuilunuuinassedasiniseral nefiduszanunueaiadiag ({lng) e

A a

swnufnuazievuluiufng 9 vesduiiy dulnajuszneusigoansduayinivIn1sanuningay

wazudnduingnvieunividnluaie sy dnnssussansnisuseneumeinuazienivuniongly



49

a

= (J & Yy v A ) a v A a 4 1% v ay Vv v g =
WU 18 U LLﬁ%Iu%’]U’Juu%SIGﬁUﬂ’ﬁﬂ@lLﬁ@ﬂLUUUS?W?SﬂW?‘U@QMUQﬁ@WNW Iﬂﬁﬂmwaﬂaumiﬂmﬂmwm

a 6 1

nilsdefuniuadadiunumludiaumenisdaasulvaundnidnsnlufionssuveayusu Wy n1sasany

'
Y A o o w =

pszriingisesgueawnte ANdAYYINISAn quaw Ta Wielianuazienivuladdiusulunisasng

o

= & < A a 1 [ @) ] a Y @ Yo ¥
YUUU 6?1\‘1LUUQG‘ILL‘UQ‘U@QIF’WQﬂ’ﬁ‘V]ZLINﬁﬂﬁ%V]‘UL‘Uﬂ‘U’JﬂG]@ﬁﬂﬂllLWS’]%LUUﬂ’]SﬁQLﬁSNIML@IﬂET\]ﬂIGU’J’WIﬂﬁﬁﬂu

= o aa o w o oA v 19 o o = &
Lﬁ@ﬂmﬁiﬂiusﬁﬁmﬂﬁgﬂqﬁu ﬁ']ﬂJ']ﬁﬂWuﬂﬂEJﬂULW?’JLLﬁ%E\JILﬂEJTU@QbL@I N1TIAPNFATUNITUADITUA LD SAILANLLA S

14 3 % 1 1% 5 Y dy
LEJ’]’J‘UUL‘U’]ZLI’]LU‘UUﬂ‘U’]’J‘U@ﬂIﬂﬁQﬂ’ﬁUﬁ%ﬂ@U@l’JEJ‘UUG]@U@NG]@IUU

1. grusnvedlasenisfesnanaling Faenaidudlngidugassmsausnininianuaziensuain
Uy 15930U vioantuvewues iWhnefenisasasumsidusiuveanniazenyulunis
afuanuasenininedymvesiodu
v 1 ] v = 1 a =

2. tndnuenuazievuseiiengliiu 18 ¥

< o Y @ v =i , 2 < DY = S

3. wnleaunsavimthiduuszarunuiireshismaeuargualan 9 lvilvinwen1sdea1snavy
wagldinuematlunsHanNaNUIURUUATG 9
A v | DI 2 Yy < Y a D I -

4. Weruszanuanu ({lve)) luvesdusiusiuinlaunnme Nazdnnsuguiimelianiielianidila
= ) =
dounziivinwrlunisdeans

5. uanduUszunsidruguLsiubnlunainvanen

6. Weldondulaudy fuszaunuwaztint e st juRou neduasulinsnaeuaniunisal
39v0eAN1IEN A IPLLAzIATEgATIUAA 4 eluripsdusazdunivaliioiudeya

7. uszaununsenidesiosrasgliliiinnisAnasnuanu (Plagiarism) Felddunasidnlunism
¥ A a ¥ v ] a v B v v & Ao 4
Toyavsednmudeyals uiduasulvideusssmenueamnenisasiunduniveal

8. Whmunefeduasuuazimsnanuviainaneniainusssu Insdsasuliniuuseneusenniiigh

o ! = [ [
vaauaneg wazdusluanudunyden

9. vuldnwfasisanunfendanasdnviauas uashUszaunudesduasunisdoarsilyldany
JULTS
A A N o = v v | v = Y v oo Ao

10. Wadenfiudniruenvuludeydwmdamytiugusuldsaiou aa ldua dnenenyund

@ o = Yo v A VY @ L Y o o
Hanulaaiuidlavihauigaaglasunsfndenti duimihddnau

11, WWwmunefenisilalenmalmenvunazinnfdyundsenaiuinnieegluiuiivindnauinian

deliauilifunnidesdilenialdyn

WNaS1U



50

Tura9 2 Yusnvedlasens aunsasusnanlamuseneduie Tnefiudosduiusznoumeinn
LAZLYIITUAILALATL Manipur 89 Jammu ey Kashmir 910 Kerala fi§ Madhya Pradesh way West
Bengal 52uf97inauaInaeuseimansuiurilrdesduiifulasenisseavlan viauuia Uniaau

wosuil Tuseala uagiieldeuudiln lunisdauaSumnssusenheTausssuuagduinmiunssivinny

=

&0 0819lsinu 1A59n135 Peace Gong lilduansliini@ousouneatuussiiunisdeny wadudu

a a &

wseaiialunisduasunisidiusinvesnnuazionvulunisasisguay naensuatuayuansianua

ee

[ [

vy nssuiviudeiluidladdymazmsgdeiunumedneddunisadiussdunalaliindingu
niAiionNUTIrIINANTULTY IasanvegeBsdmiunnsulnindasudenintuwardludesdin
warmaUauel N35wiviudessisliianuazisvuansaldvinuesng o lun1slidewaslausulunis

LY

duasunisfiduinmuazanuliiquusdléfitedy dagtuiidiingu Peace Gong Bureaus Tu 14 5704
Suisnazludn 5 Uszine virl¥ Peace Gong Wunsindeulnivesenanatinsiiliiifeenaisiise
diine fiuau vieliuyu tnedyaudsegiienaadinsifnuazionvuivihnuesdinddaduindiudn
dieadreniAsuuamedsay Wnuasemaufildldsunmsinuiidamnmeeutiannsondnsea
Y1AafuUsEiAun1edsaniivainvateld Tasentsdesdulisusneda UNITED NATIONS
VOLUNTEERS AWARD

upnanuiladeiun §aiin1sdndansu Peace Gong Clubs TululsuiFoudndne Litelin1siivia
viudenazasaumaduesdlondnduliifnuaziensuiauilubunaiiliosnifidusm Tnovusudosdud
i lunelimsimuinuasionudulsadsulumslddeietiausyssiumadenn Winddusom
uazUgnilednenan udazvusuaziifanssuvesmusmunNuieInsvesyusluviosfiuuasninensiil

wu msldvinwenisiviniudewararsaunaaiieanuasenindludssinunednuwazndndomadon

ALaSudURN N




51

[y

Tuvazifeaiu Afinnsdneusunissiviviudeuazansaunavedlasinis fregrau lsuseu

Anand Vihar School 1IBHOPAL dafanssuousuidsufifinis lnswuseanidu 3 929 9aeusn Wilag
Khushboo Joshi ##etmainviisd@efiami The Hindustan Times U35818L309A NN ARYUDIN1TTINWY
lunsaeans warWausviiunadsanAainnimediluluiies Madhya Pradesh wagnisiniauat1aves
wiladefiun neuaglinusineItun1TNENT LagALLANAIITENINN 917 UNAIL UNUTITUIBANS
lawan wagunusIANENIsIINAULeN A WelrtiniseuiinisnsWewinvildeiuiiivanvate uay
WalenaliiniSeunaaosdeutnd Tutad 2 ussenelag Rajesh Gaba UnY1291AntR@eNUN the
Hindi 4a¢ The Dainik Bhaskar {igdfiuUszaun1saluedni U N1SMIAURAGD WaeYld lileleund
AR TRINITAUAIIMNTaYE LaziUalanaliiniseunnassdunvalias s uundun1valmeniies
| ! = [ a (Y v A A ¢ = v A ° v Ya ¥ a 1% '
ddien 3 1 umsiladmiladefiuiides adun 9 dwdugiinimuaent lnedussengesurgliiled
2 aa ] &, | ) Y d‘ Yo o i 1
wnifianuunnsematenausailuduviiaedasinisiaedidls wielvindeunsiuinlasanish
= (] a Y = 1 1o % Y [ = ° [ v A A ¢ = v = YU
Wesuddsasuliandeuen widatvayulieiuasdesdmsunidsdeiuidesie dalasunisneu
[ [ ! a

ESUPRERNG

[

IINAINTTUNTOUTUTIURUAN5U nansuseilivthluglaiauanusasll
® un1seuUsEviudBMANITlkaEEn UM SINAR YU IAINTTRUSH
[; = Ly = d' d' v v 1 @
o gnelpsansivgliaseutaranidunisfinuduy § WeimuntnyrufniastenIvu
¢ SuflaiumhenunsAnwniAsgiienlasinig Peace Gong WdlsusEUsy
®  AYINBTTUNMBMBINU (USLNADULAYL NN DIDUIIWIUNN)
®  JAN5PUTUBIUGURNSIRLAY
d' [ i v U Aa = [ (=] = <@ d' %
Wadunsewnslasen1sdesdud nalasinisinisdanisalenisinausaaniasie 1YLl

lAsaNsdmSURUIEELI WY kuglWIIBNSaeurIeasausegela n1sidenldianssy va



THEIPEACEIGONG.
MEDIAILITERACY,PROGRAMME,

\ al for Coordinators

T. K. Thomas, Vedabhyas Kundu & Anubhuti Yadav

52



53

4.5 Uszineoodinsiay: SeeMe Media Literacy Project
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Tunmsan wynanvesiuledusznausie

(1) Aeaiulasenis (About)

(2) dmiung (Teachers)

(3) dwsugthiiniseu (Students Leaders)

(4) iLViWﬁuﬁa (Get Media Savvy)

(5) unadataya (Get Connected)

Tuduiiomuiady 6 wade loud

1. Gender stereotypes (mwmmmmﬁmﬁ’uvasﬂuﬁa)
2. Healthy Lifestyle Choices (maidantunisldtinegnadiguning)
3. Body Image (MWanwalaaIs19nIe)

4. Fashion and Cosmetics (wilduuaziA3asdans)

5. See Me/Invisible me (ﬂ’ﬁ@@ﬂLLUUIﬂJUﬂJ’]ﬁLLNQLLU’JﬁG‘ILMQJ’ﬁ’JN)

6. Photoshock — Ethics in Advertising (a35330lulaiwun)
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GENDER STEREQTYPES ©

Sk kI 2=
G N\ =

Do males and females receive similar treatment
in the media? Online? In your favourite
magazine? What has changed over time? And
what has stayed the same? More »

BODY IMAGE @

Do we all see beauty in the same way? Does it
matter what culture and era we live in? Who
constructs our ideas about beauty? More »

SEE ME/INVISIBLE ME <3¢

How would you subvert an advertising
message? Test your sKills in making an ad for
runners, acne cream or cereal. More »

What kinds of health messages are we exposed
to in the media? What can we believe? What
kind of mixed messages exist in advertising?
More »

FASHION AND COSMETICS

What do advertisers do to entice us to select
their product in a global market with lots of
choice? What influences you, your friends, your
family? More »

PHOTOSHOCK- ETHICS IN
ADVERTISING <%

v

/
~nsifl
¥ % rﬂq
What is real and what is fake? Take a peek
inside Photoshock, an Adobe Flash interactive.
More »
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Chart 8: Happy with Body by Gender (mean)
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4.6 Uizmﬂiﬁﬁu: Digital Storytelling (DST) for Media Literacy
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